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Improve Your 
Career Options 
with a Professional
Certificate

In today’s competitive business

environment, leaders are appointed

based on credentials and experience. 

To stay ahead of the competition, 

advance your career and increase your

earning potential, enroll in one of

University of California, Irvine Extension’s

professional certificate programs.

Convenient and affordable, UC Irvine

Extension makes it easy to learn on your

own time, in your own way. Courses are

designed to ensure you gain mastery of a

particular topic, and instructors are highly

qualified leaders in their professions. 

UC Irvine Extension is the only continuing

education provider in Orange County that

represents the University of California. 

A certificate bearing the UC seal signifies

a well-known, uncompromising standard

of academic excellence. 
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For class schedule, visit extension.uci.edu/sm

Utilizing and Integrating Social Media Channels
Mgmt X461.75 (2 units)
In this course students will explore and utilize techniques
for integrating Social Media marketing as an integral 
component of marketing campaigns, serving as listening
and outreach tools for building brand awareness and 
promoting business. Through an investigation of tools
which include internet forums, message boards, blogs,
wikis, podcasts, picture sharing, video sharing, and social
networking, students will learn how social media can be
leveraged as a powerful alternative to traditional interrup-
tive advertising.  Students will have the opportunity to 
create and present a written plan for achieving business
goals through the use of a social media marketing 
campaign.

Social Media and Internet Audience Profiling
Mgmt X461.53 (1.5 units)
This course focuses on how to use consumer psychology
and qualitative research methods in Internet and social
media environments. We will discuss the impact that the
networked world has on effective marketing communica-
tions, buyer behavior, building audience personas, and
reaching a target audience. Using case studies and 
practical assignments, students will learn how to 1) engage
with the customer in order to create consumer and 
audience profiles, 2) tap into online tools and resources
and evaluate qualitative research, and 3) develop strategies
best suited to reaching a target audience in a way that
supports marketing, brand management, and public 
relations goals.

Social Media Measurement and Evaluation
Mgmt X461.71 (1.5 units)
Social media is part of the marketing mix for many organi-
zations today and provides them with unprecedented
opportunity to engage stakeholders and consumers in
direct ways. The unique nature of this medium and the
disparate nature of the technologies requires a specific
measurement and evaluation plan. This course will provide
students with an in-depth and hands-on exploration of
current trends and tools including quantitative and qualita-
tive measurement methodologies.

Developing a Social Media Strategy
Mgmt X461.54 (2 units)
Social media and the next-generation Web platforms that
make media sharable is a highly disruptive phenomenon
impacting organizations of every kind even if not proac-
tively engaged in social media. Business leaders must 
be prepared to manage the accompanying fundamental
cultural and process shifts. They should build cohesive
strategies that integrate social media into all sound 
business practices, including customer service, public
relations and internal communication. This course contrasts
traditional and non-traditional strategy and communica-
tions practices, presents a strategic methodology for
social media, and assists in effectively implementing social
media channels and venues for achieving business or
brand objectives.

Curriculum
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Transmedia Marketing Through Storytelling
Mgmt X461.74 (1.5 units)
Transmedia storytelling is 360 degree marketing. The new
driving force in marketing, it increases profitability, longevity
and customer engagement, making a more robust, inte-
grative and vibrant marketing campaign that extends
reach in an increasingly fractured marketplace. Every 
business has a story; transmedia storytelling means learn-
ing how to build a story using multiple media platforms.
Transmedia storytelling integrates audience experience in
a converging media environment by building a narrative
from different parts of a story distributed across different
media. A successful transmedia effort focuses on story
above technology. It creates an immersive experience
using different media vehicles, from comics and film to
video games and mobile apps, to motivate the audience
to engage and participate. Each part functions as an 
independent property contributing to a common narrative
reaching a wider audience with multiple points of entry.
This course examines the new phenomenon of trans-
media storytelling, looking at the structure of narrative, 
the psychology that explains how stories create audience
engagement, the challenges to traditional business models,
and the considerations in developing content in parallel.
Students will use case studies and, at the end of the
course, create or evaluate a transmedia story-strategy 
for a product, company, cause, or campaign. Upon 
completion of this course, students will be able to develop
marketing strategies that take advantage of this new 
environment to engage and persuade.

New Media Tools and Technology
Mgmt X461.51 (2.5 units)
New media is any form of electronic communication that
takes place over the Internet such as blogs, wikis, social
networking and bookmarking sites, portals, life streaming,
and social annotation. This course helps you navigate the
new media landscape and better understand how these
tools can be applied in business and in personal situa-
tions. You’ll gain an overview of the current tools available,
as well as the technologies that drive them such as Rich
Internet Applications, cloud computing, and software 
service. This course also examines the structure of a 
Web 2.0 company and strategies for monetizing websites.
Marketing professionals, engineers, sales and customer
support staff who want to harness the power of new
media for enhanced business success will benefit from
this course. Others with a personal interest in learning
about new media can also benefit from this course.
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